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Over 60 people sitting in South Africa working with teams from Auckland (New Zealand) to Texas (USA)

Art and Furniture UniformsABE Chillies Touch points Groceries







Rwanda
Mauritius

Guinea
Mauritania

Ethiopia
Togo

Benin
Cote d’Ivoire
Sierra Leone

Kenya
Cabo Verde

Mozambique
Zambia
Uganda

Zimbabwe
Guinea-Bissau

Tanzania
Eswatini

Gambia, The
Liberia

Mali
Senegal
Somalia
Namibia

Chad
Madagascar

Cameroon
Seychelles

Comoros
Burkina Faso

Ghana
Nigeria

Botswana
Burundi

Niger
Gabon

Congo, Rep.
Malawi

Lesotho
Angola

Central African Republic
South Africa

Sao Tome and Principe

8,56
8,24

6,96
6,74

6,51
6,50

6,41
6,35

6,20
5,71

5,56
5,48

5,44
5,37

5,34
5,34

5,20
5,07

5,01
4,80

4,68
4,66

4,58

Congo, Dem. Rep.

4,16
4,12

3,80
3,25

3,16
3,00

2,96
2,94

2,86
2,73

4,22

2,50
2,45

1,91
1,89

1,83
1,00

0,87
0,70

0,37

2023 GDP Growth Rates

2,70

South Africa’s growth rate is amongst the lowest in Sub-Saharan Africa

Source: World Bank
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How could South Africa improve its competitiveness?
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